








ABSTRAK

Syahril 2017, Pengaruh Brand Image Terhadap Pengambilan Keputusan Pembelian Mobil Toyota
Avanza Pada PT. Hadji Kalla Cabang Urip Sumoharjo Makassar. Skripsi. Jurusan Manajemen
Fakultas Ekonomi Universitas Muhammadiyah Makassar. Pembimbing I Moh. Aris Pasigai dan
Pembimbing II Muh. Nur Rasyid.

Tujuan dari penelitian ini adalah untuk mengetahatui seberapa besar pengaruh brand image
terhadap pengambilan keputusan pembelian mobil Toyota avanza pada PT. Hadji Kalla Cabang Urip
Sumoharjo No. 227 Makassar.

Metode yang digunakan dalam penelitian ini adalah analisis regresi sederhana untuk melihat
pengaruh dari brand image terhadap pengambilan keputusan pembelian mobil Toyota avanza dan
menggunakan koefisien korelasi untuk melihat seberapa besar pengaruh brand image teradap
pengambilan keputusan pembelian mobil Toyota avanza pada PT. Hadji Kalla Cabang Urip
Sumoharjo No.227 Makassar

Berdasarkan hasil analisis pada tabel model summary, maka diperoleh nilai R- Square  sebesar
0,468 atau 46,8%. Kualitas pelayanan dan harga yang ditawarkan berpengaruh sebesar 46,8% dan
sementara sebesar 54,2% dipengaruhi oleh variabel-variabel lain yang tidak diteliti.

Hasil Uji-t pada variabel kualitas pelayanan dimana thitung lebih besar dari ttabel  yakni dengan
menunjukan nilai 4.031 > 1.081, maka variabel brand image berpengaruh signifikan dan positif
terhadap variabel pengambilan keputusan pembelian.

Kata kunci : Brand image, Pengambilan keputusan
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Sumber : Data diolah, 2017

Uji Vaii ditas (X)
Correlations

VAR00001 VAR00002 VAR00003 VAR00004 VAR00005 VAR00006
VAR00001 Pearson

Correlation
-.096 -.060 .002 -.151 .346"

Sig. (2-tailed) .455 .646 .990 .249 .007

N 60 60 60 60 60 60
VAR00002 Pearson

Correlation
-.098 1 .122 -.152 .111 ,439“

Sig. (2-tailed) .455 .355 .248 .397 .000

N 60 60 60 60 60 60
VAROOOOo Pearson

Correlation
-.060 .122 1 .050 -.182 .437”

Sig. (2-tailed) .646 .355 .703 .164 .000

N 60 60 60 60 60 60
VAR00004 Pearson

Correlation
.002 -.152 .050 1 -.073 .434”

Sig. (2-tailed) .990 .248 .703 .580 .001

N 60 60 60 60 60 60
VAR00005 Pearson

Correlation
-.151 .111 -.182 -.073 1 .375”

Sig. (2-tailed) .249 .397 .164 .580 .003
N 60 60 60 60 60 60

VAR00006 Pearson
Correlation

.345” .439” .437” .434" .375” 1

Sig. (2-tailed) .007 .000 .000 .001 .003

H 60 60 60 60 60 60
**. Correlation is significant at the 0.01 level (2-tailed).



UJTVaftdTtas ft')

**. Correlation is significant at the 0.01 level (2-tailed). *.

Correlation is significant at the 0.05 level (2-tailed).

Sumber : Data diolah, 2017

Correlations

YI Y2 Y3 Y4 Y5 SRor Total

Y1 Pearson Correlation 1 .000 .156 -.017 .034 .426-

Sig. (2-tailed) 1.000 .234 .895 .795 .001

N 60 60 60 60 60 60

Y2 Pearson Correlation
.000 1 .000

.207 .144 .524**

Sig. (2-tailed) 1.000 1.000 .113 .273
.000

N 60 60 60 60 60 60

Y3 Pearson Correlation .156 .000 1 .007 -.135 .322*

Sig. (2-tailed) .234 l.ooo .956 .305 .012

N 60 60 60 60 60 60

Y4 Pearson Correlation -.017 .207 .007 1 .052 .485**

Sig. (2-tailed) .895 .113 .956 .691 .000

N 60 60 60 60 60 60

Y5 Pearson Correlation .034 .144 1 U> LA
i

.052
1

.621**

Sig. (2-tailed) .795 .273 .305 .691 .000

N 60 60 60 60 60 60

Skor_ Total Pearson Correlation .426 .524 .322* .485** .621** 1
Sig. (2-tailed) .001 .000 .012 .000 .000

N 60 60 60 60 60 60



N %

Cases Valid 60 100.0

Excluded3
0 .0

Total 60 100.0

Case Processing Summary
a. Listwise deletion based on all variables in the procedure.

Uji Reliability

Uji Normalitas

Sumber  Data diolah, 2017

Reliability Statistics Y

Croobacb's Alpha N of Items

.172 5

Reliability Statistics X

Cronbach's Alpha N of Items

.533
6

Variables Entered/RemovecT

Mode) Variables Entered Variables Removed Method

1
brand image3 Enter

a. Alt requested variables entered.

b. Dependent Variable: keputusan pembelian



Model Summary2

a. Predictors: (Constant), brand image

b. Dependent Variable: keputusan pembelian

Coefficients3

a. Predictors: (Constant), brand image b Dependent

Variable: keputusan pembeijan

odel R R Square Adjusted R Square

Std. Error of the

Estimate

1 ,468a .219 .205 1.679

ANOVA*

Model Sum of Squares df Mean Square F Sig.

1 Regression 45.803
1

45.803 16.245
,000a

Residual 163.531 58 2.819

Total 209.333 59

Unstandardized Coefficients

Standardized

Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 4.588 4.243 1.081 .284

brand image .776 .193 .468 4.031 .000

a. Dependent Variable: keputusan pembelian



Residuals Statistics1

Sumber : Data diolah, 2017

Residuals Statistics3

Minimum Maximum Mean Std. Deviation N

Predicted Value
20.11

24.00 21.67
.881 60

Residual -3.890 2.886 .000 1.665 60
Std. Predicted Value -1.762 2.643 .000 1.000 60
Std. Residual -2.317 1.719 .000 .991 60



Coefficients'

Normal P-P Plot of Regression Standardized Residual
Sumber : Data diolah, 2017

Dependent Variable: keputusan pembelian

Observed Cum Prob

Sumber : Data diolah, 2017

harts Minimum Maximum Mean Std. Deviation N

Predicted Value
20.11

24.00 21.67 .881 60

Residual -3.890 2.886 .000 1.665 60

Std. Predicted Value -1.762 2.643 .000 1.000 60

Std. Residual -2.317 1.719 .000 .991 60

a. Dependent Variable: keputusan pembelian

E 0.6-

« 0 4-



Residuals Statistics1

mov&b

b. Dependent Variable: keputusan pembelian

Model Summary

a. Predictors: (Constant), Brand image

Sumber : Data diolah, 2017

Unstandardized Coefficients

Standardized

Coefficients

Model B Std. Error Beta T Sig.

1 (Constant) 4.588 4.243 1.081 .284

Brand image .776 .193 .468 4.031 .000

a. Dependent Variatte: keputusan pembeiian

Model Sum of Squares Df Mean Square F Sig.

1 Regression 45.803 1 45.803 18.245 ,OGOa

Residual 163.531 58 2.819

Total 209.333 59

a. Predictors: (Constant), Brand image

Mode) R R Square Adjusted R Square
Std. Error of the

Estimate

1 .468a .219 .205 1.67914



Sumber : Data diolah, 2017

Model Summaryb

Model R R Square Std. Error of the

Estimate

Durbin-Watson

1
,349a ,122 1,024 2,696

a. Predictors: (Constant), HARGA, KUALITAS PELAYANAN

b. Dependent Variabel : KEPUTUSAN PEMBELIAN
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