ABSTRAK

MINARNI RASYID, 2018.
PengaruhKualitasPelayananTerhadapKepuasanKonsumenpada Outlet
Pizza Hut Pettarani Kota Makassar,

dibimbingolehArisPasigaidanNasrullah.

Penelitianinibertujuanuntukmengetahuiadanyapengaruhyang
signifikankualitaspelayananterhadapkepuasankonsumenpada Outlet Pizza
Hut Pettarani Kota Makassar.

Teknikpengumpulan data yang
digunakandalampenelitianiniadalahkuesioner.
Jenispenelitianiniadalahdeskriptifkuantitatifmenggunakanteknikpengambila
nsampelyaituconvenience sampling. Jumlahsampel 50 responden. Data

yang diperolehdianalisisdenganmenggunakan statistic,
yaitudenganmenggunakanregresisederhana yang
pengolahannyadilakukandengan program SPSS versi 22.
Untukmenjelaskandeskripsipenelitian yang

berkaitandenganhipotesisanalisisdenganmenggunakanujivaliditas,
ujireliabilitas,analisisregresisederhana, danuji T.

Hasilpengujianmemperlihatkanbahwaniilai  t-hitungyaitu 4,890

lebihbesardaripadaniliai t-
tabelyaitul,67722dengantingkatsignifikansilebihkecildarinilai alpha (0.000
< 0.05). Olehkarenaitu,

dapatdisimpulkanbahwaterdapatpengaruhpositifdansignifikanKualitasPela
yananterhadapKepuasanKonsumen.

Kata Kunci :KualitasPelayanan, KepuasanKonsumen.



ABSTRACT

MINARNI RASYID, 2018. The Influence of Service Quality on Customer
Satisfaction at Pizza Hut Pettarani Outlet Makassar City, guided by ArisPasigai
and Nasrullah.

This study aims to determine the significant effect of service quality on
customer satisfaction at Pizza Hut Pettarani Outlet Makassar City.

Data collection techniques used in this study is a questionnaire. The
type of this research is descriptive quantitative using sampling technique that is
convenience sampling. Number of samples 50 respondents. The data obtained
were analyzed by using statistic, that is by using simple regression which
processing was done with SPSS program version 22. To explain the description
of research related to hypothesis analysis by using validity test, reliability test,
simple regression analysis, and T test.

The test results show that the value of t-count is 4.890 is greater than
the niliai t-table is 1.67722 with a significance level smaller than the alpha value
(0.000 <0.05). Therefore, it can be concluded that there is a positive and
significant influence Quality of Service to Consumer Satisfaction.
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