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ABSTRAK 

HASDIANA, 2018 PENGARUH STRATEGI BAURAN PEMASARAN JASA TERHADAP 

KEPUASAN NASABAH PADA PT. PEGADAIAN (PERSERO) CABANG MALIMONGAN 
KOTA MAKASSAR, Skripsi Program Studi Manajemen Fakultas Ekonomi dan Bisnis 
Universitas Muhammadiyah Makassar. Dibimbing oleh Bapak Muhammad Rusydi Selaku 
Pembimbing Satu dan Bapak Ismail Rasulong Selaku Pembimbing Dua   

Penelitianinibertujuanuntukmelihatpengaruhstrategibauranpemasaranjasayangterdiri

dariproduk(x1),harga(x2),tempat(x3),promosi(x4),terhadapkepuasannasabahdalammemilihpr
odukjasaPT.PegadaianPerseroCabangMalimongan Kota 
Makassarsertauntukmengetahuivariabelyang paling 
berpengaruhterhadapkepuasannasabahdalammemilihproduk 
jasaPTPegadaianPerseroCabngMalimongan. 

Penelitianinidilaksanakan 
diPTPegadainPerseroCabangMalimongandengansampelsebanyak98respondendiambilsecar
asimple  random sampling. 
Analisidatayangdigunakanadalahsecaradeskriptifuntukmenjelaskandata 
penelitiandandeskripsipenelitian,sedangkanuntukmenganalisidata 
kuantitatifmenggunakananalisiregresilinearbergandadanparsialdenganmenggunakanSPSS 
versi16.00.. 

Hasilpenelitianinimenunjukkanbahwavariabelbauranpemasaranjasayang 
terdiridariproduk(x1),harga(x2),tempat(x3),promosi(x4),tidak 

semuaberpengaruhpositifterhadapkepuasannasabahdalammemilihprodukjasaPT.Pegadaian
PerseroCabangMalimongandanvariable Harga(X2) ditemukansebagaivariabelyang paling 
dominan. 

 
KataKunci: bauranpemasaranjasa,produk, harga, tempat, promosidankepuasannasabah. 

  



ii 
 

ABSTRACT 

HASDIANA, 2018 THE EFFECT OF MARKETING SERVICE STRATEGY ON CUSTOMER 

SATISFACTION IN PT. PEGADAIAN (PERSERO) BRANCH MALIMONGAN CITY 
MAKASSAR, Thesis Management Studies Program Faculty of Economics and Business 
University of Muhammadiyah Makassar. Guided by Muhammad Rusydi As Advisor and One 
Ismail Rasulong As Two Advisors 

This study aims to see the effect of marketing service mix strategy consisting of 
product (x1), price (x2), place (x3), promotion (x4), to customer satisfaction in choosing 
service product of PT. Pegadaian Persero Malimongan Branch of Makassar City and to 
know the most influential variable on customer satisfaction in choosing service products PT 
Pegadaian Persero Malimongan Branch. 

This research was conducted at PT Pegadain Persero Branch Malimongan with 
sample counted 98 respondents taken by simple random sampling. Data analysis used is 
descriptive to explain research data and research descriptions, while to analyze quantitative 
data using multiple linear regression analysis and partial using SPSS version 16.00 .. 

The results of this study indicate that marketing service mix variable consisting of 
product (x1), price (x2), place (x3), promotion (x4), not all have positive effect on customer 
satisfaction in choosing service product of PT. Pegadaian Persero Branch Malimongan and 
Price variable (X2) found as the most dominant variable. 

 
Keywords:  service marketing mix, product, price, place, promotion and customer 

satisfaction. 
 


