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ABSTRAK 

NellaHasrianti, Tahun 2018 
AnalisisPengaruhExperientalMarktingterhadapKepuasanKonsumenpadaRumah
MakanCangkuningSungguminasaKabupatenGowa, Skripsi Program 
StudiManajemenFakultasEkonomidanBisnisUniversitasMuhammadiyah 
Makassar (diibimbingoleh Dr. AndiJam’andanSafaruddin, SE,MM). 

 Pertumbuhan restaurant ataurumahmakanterusmeningkat. Hal 
inimembuatparapemasarharuslebihkreatifdalammemasarkanproduknya.Penelitia
ninidimaksudkanuntukmengetahuiseberapabesarpengaruh experiential marketing 
terhadapkepuasankonsumen.experiential 
marketingmerupakansuatuteknikpemasaran  yang telah lama 
dilakukanolehparapemasar. Dimanaexperiential marketinginginmemberikankesan 
yang mengenadihatikonsumenmelaluiempatindikatoryaituperasaan, pemikiran, 
tindakandanhubungansosial. 
PenelitianinimengambilobyekRumahMakanCangkuningSungguminasaKab. 
Gowa.Populasinyaadalahkonsumen yang pernahmelakukantransaksi di 
RumahMakanCangkuningSungguminasaKab.Gowadengan minimal umur 18 
tahun.Populasinyatidakterbatas, 
karenajumlahkonsumenRumahMakanCangkuningSungguminasaGowatidakdiket
ahuisecarapastiatautidakterbatas.Penelitianinimenggunakanmetodeanalisadeskri
ptifkuantitatifterhadap 100 respondensebagaisampelData dianalisis dengan 
menggunakan regresi linear sederhana. 

Hasil penelitian menunjukkan bahwa experiental marketing berpengaruh 
positif dan signifikan terhadap kepuasankonsumen 
padaRumahMakanCangkuningSungguminasaKab. Gowa. 

Kata Kunci: Experiential marketing, pemasaran, kepuasankonsumen, 
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ABSTRACT 

 

NellaHasrianti, 2018 Analysis of the Effect of Experiential Markting on Consumer 
Satisfaction at CangkuningSungguminasa Restaurant in Gowa Regency, skripsi 
Management Study Program, Faculty of Economics and Business, 
Muhammadiyah University of Makassar (guided by Dr. AndiJam'an and 
Safaruddin, SE, MM). 

 The growth of restaurants or restaurants continues to increase. This 
makes marketers must be more creative in marketing their products. This study is 
intended to find out how much influence experiential marketing has on consumer 
satisfaction. experiential marketing is a marketing technique that has long been 
done by marketers. Where experiential marketing wants to give the impression 
that hits consumers' hearts through four indicators, namely feelings, thoughts, 
actions and social relationships. This research took the object of 
CangkuningSungguminasa Restaurant, Kab. Gowa. The population is consumers 
who have made transactions at CangkuningSungguminasa Restaurant, Kab. 
Gowa with a minimum age of 18 years. The population is unlimited, because the 
number of consumers of the CangkuningSungguminasaGowa Restaurant is 
unknown or unlimited. This study uses quantitative descriptive analysis method 
for 100 respondents as samples. Data were analyzed using simple linear 
regression. 

The results showed that experiential marketing had a positive and 
significant effect on customer satisfaction at CangkuningSungguminasa 
Restaurant, Kab. Gowa. 
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