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ABSTRAK 
 

 ARIANI.2018. AnalisisPengaruhstrategiHargaTerhadap Volume 
PenjualanPakaianPada PT. BarokahBiqalbinSalimCabangToddopuli 
Makassar.DibimbingolehMoh.ArisPasigaidanMuh.NurRasyid. 
 

Penelitianinibertujuanuntukmengetahuiapakahstrategipenetapanhargaberpen
garuhterhadap volume penjualanpakaianpada PT. 
BarokahBiqalbinSalimCabangToddopuli Makassar. 

 
Metodeanalisis yang digunakanadalah: 

Analisisdeskriptifkualitatifyaitusuatuanalisis yang 
menguraikantentangstrategipemasarandalamhubungannyaterhadaphargadanpening
katanpenjualan yang meliputiUjiValiditasdanUjiReliabilitas. 
Ujivaliditasadalahuntukmengukurrelevantidaknyapengukurandanpengamatan yang 
dilakukanpadapenelitian.Dalampenelitianiniujivaliditasdipergunakanuntukmengukura
pakahkuesionersebagaialatukur yang 
digunakansudahsesuaiataubenar.UjiReliabilitasadalahuntukmengetahuiapakah 
instrument yang digunakan reliable atautetapkonsistenbiladilakukanberkali-kali 
padawaktu yang berbeda.Suatukuesionerdikatakan reliable jikanilai α > 0,06. 

HasilanalisispenelitianinimenunjukkanbahwaVariabelHarga (x) 
berpengaruhterhadapPeningkatan volume penjualanpada PT. 
BarkahBiqalbinSalimCabangToddopuli Makassar. 

Kata kunci :Harga,VolumePenjualan. 
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ABSTRACT 

ARIANI. 2018. The analysis of the influence of pricing strategy Towards the 
garments Sales Volume in PT.BlessedBiqalbinSalimToddopuli Makassar Branch. 
Guided by the Moh.ArisPasigai and ThebeckerMuh..NurRasyid.  

This research aims to find out whether the pricing strategies affect apparel 
sales volume in PT.BlessedBiqalbinSalimToddopuli Makassar Branch.  

Analysis method used is descriptive qualitative Analysis: i.e. an analysis 
which describes the marketing strategy in terms of the price and increase sales 
includes Test validity and Reliability Tests.Validity of the test is to measure whether 
the relevant measurements and observations made on the research. In this study the 
validity of the test used to measure whether the questionnaire as a tool of 
measurement used is already appropriate or correct.Reliability test is to find out 
whether the instrument used reliable or consistent when done repeatedly at different 
times.A questionnaire is said to be reliable if the value α > 0.06.  

The results of the analysis of the research indicates that the variable price (x) 
to Increase the volume of sales at PT.BarkahBiqalbinSalimToddopuli Makassar  

Branch. Keywords: prices, Sales Volume 

 


