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This study aims to determine the effect of relationship marketing on the level of 
customer satisfaction at PT PDAM Tirta Bontonompo. The concept of this research 
Is to see the effect of relationship marketing on the level of customer satisfaction. 
This study used a sample of 83 people. The sampling technique used In this study 
Is a non-random sampling technique. The data analysis technique used is the 
analysis of the instrument testing technique and the descriptive analysis technique. 
The results showed that the relationship marketing variable had a positive and 
significant effect on the level of customer satisfaction at PT PDAM Tirta 
Bontonompo 
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