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ABSTRAK 

MUHAMMAD FUAD FAJRUL ISLAM. 2025. Pengaruh Diskon dan Citra Merek 
Terhadap Minat Beli Pelanggan pada Distro Delusi Stockroom Kota Makassar. 
Skripsi. Jurusan Manajemen Fakultas Ekonomi dan Bisnis Universitas 
Muhammadiyah Makassar.  

Dibimbing oleh: Andi Jam’an dan Syarthini Indrayani 

Penelitialn ini bertuljulaln ulntulk mengetalhuli pengalrulh diskon daln citral merek terhaldalp 
minalt beli pelalnggaln paldal distro Delulsi Stockroom di Kotal Malkalssalr. Popullalsi 
penelitialn aldallalh konsulmen yalng pernalh membeli produlk Delulsi Stockroom di Kotal 
Malkalssalr. Julmlalh popullalsi sebesalr 5000 oralng yalng telalh melalkulkaln pembelialn 
produlk paldal malsal diskon yalitul bullaln malret daln alpril 2025. Penentulaln ulkulraln salmpel 
Menggulnalkaln rulmuls Slovin dengaln malrgin of error sebesalr 10%, julmlalh salmpel 
yalng diperlulkaln aldallalh 98 responden.  Penelitialn menggulnalkaln pendekaltaln 
kulalntitaltif dengaln pengulmpullaln daltal melalluli kulesioner. Metode alnallisis daltal 
menggulnalkaln regresi linealr bergalndal dengaln balntulaln SPSS versi 25. Halsil 
penelitialn menulnjulkkaln balhwal valrialbel diskon (X1) daln citral merek (X2) berpengalrulh 
positif daln signifikaln <0,05 terhaldalp minalt beli (Y) produlk Delulsi Stockroom. Valrialbel 
diskon memiliki pengalrulh lebih dominaln dengaln koefisien regresi sebesalr 0,482 
dibalndingkaln valrialbel citral merek dengaln koefisien regresi sebesalr 0,459. 
Kata Kunci: Diskon, Citra Merek, Minat Beli 
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ABSTRACT 
MUHAMMAD FUAD FAJRUL ISLAM. 2025. The Effect of Discounts and Brand 
Image on Customer Purchase Interest in Distro delusi Stockroom Makassar City. 
Thesis. Department of Management, Faculty of Economics and Business, 
Muhammadiyah University of Makassar.  

Supervised by: Andi Jam'an and Syarthini Indrayani 

This stuldy alims to determine the effect of discoulnts alnd bralnd imalge on culstomer 
bulying interest in the Delulsi Stockroom distro in Malkalssalr City. The resealrch 
popullaltion is consulmers who halve boulght Delulsi Stockroom produlcts in Malkalssalr 
City. The totall popullaltion is 5000 people who halve pulrchalsed produlcts dulring the 
discoulnt period, nalmely Malrch alnd ALpril 2025. Determinaltion of salmple size ULsing 
the Slovin formullal with al malrgin of error of 10%, the nulmber of salmples requlired is 
98 respondents.  Resealrch ulsing al qulalntitaltive alpproalch with daltal collection throulgh 
qulestionnalires. The resullts showed thalt the discoulnt valrialble (X1) alnd bralnd imalge 
(X2) hald al positive alnd significalnt effect <0.05 on bulying interest (Y) in Delulsi 
Stockroom produlcts. The discoulnt valrialble hals al more dominalnt influlence with al 
regression coefficient of 0.482 thaln the bralnd imalge valrialble with al regression 
coefficient of 0.459. 
Keywords: Discount, Brand Image, Purchase Intention 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


