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bagi konsumen serta memanfa kan media digital sebagal sarana pemasaran yang
efektlf Experlentral marketmgmemungkmkan konsumerr merasakan pengalaman

memberikan kemudahan akses informasi serta komunlka3| antara perusahaan dan
konsumen. Peneglitian—ini—menggunakan pendekatan -kuantitatif dengan teknik
pengumpulan data melalui penyebaran kuesioner kepada mahasiswa sebagai
responden. Data yang diperoleh kemudian dianalisis menggunakan metode statistik
untuk mengetahui hubungan dan pengaruh antarvariabel. Hasil penelitian
menunjukkan bahwa experiential marketing dan pemasaran digital berpengaruh
positif dan signifikan terhadap loyalitas pelanggan di kalangan mahasiswa. Hal ini
menunjukkan bahwa semakin baik pengalaman yang diberikan kepada konsumen

serta semakin efektif strategi pemasaran digital yang diterapkan, maka tingkat
loyalitas pelanggan akan semakin meningkat.
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ABSTRACT

Anita Massa Maharani. 2026. A Study on the Influence of Experiential Marketing
and Digital Marketing on Customer Loyalty among Students. Undergraduate
Thesis. Department of Management, Faculty of Economics and Business,
Muhammadiyah University of Makassar. Supervised by Asriati and Abdul
Muttalib.

This study a/ms to anafyze t 1 /nflueﬁce ofexpenenhal marketmg and dlg/tal marketmg
on customer onaltyr among

marketing tool. Exper/ent/al market/ng enables consumers to exper/ence emotional
and interactive-engagement. W1MoductwrseN/ces while digital market/ng provides
easier access to information and facilitates communication between companies and
consumers. This study employs a quantitative approach, with data collected through
questionnaires-distributed to-students as respondents. The-data-were-then analyzed
using statistical methods to determine the relationships and effects among variables.
The results indicate that experiential marketing and digital marketing have a positive
and significant effect on customer loyalty among students. This means that the better

the experiences provided to consumers and the more effective the digital marketing
strategies implemented, the higher the level of customer loyallty.
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