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ABSTRAK 

MUZDALIFAH, 2019. Pengaruh citarasa dan hargaterhadapkepuasankonsumen 
pada Hisana Fried Chicken di kota 
Makassar.Didalampenyusunanskripsiinipenulis di 
bawahdosenpembimbingDr.EdiJusriadi, SE., MM selakupembimbing l dan 
Alamsjah, SE., MM selakupembimbing ll. 

PenelitianinibertujuanuntukmenganalisisPengaruhCitarasa dan 
HargaTerhadapKepuasanKonsumen pada Hisana Fried Chicken di Kota 
Makassar.Data penelitianinidiperolehdarikoesioner, studikeperpustakaan, 
terkaitsesuaitujuanpenelitian. TeknisanalisisnyamenggunakanRegresi Linear 
Bergandadengan uji hipotesis, yaitu uji T dan uji F. Jumlahsampelsebanyak 66 
orang denganmenggunakanMetode Simple Random Sampling. Hasil 
penelitianmenunjukkanbahwavariabelCitarasa dan 
HargaberpengaruhpositifsignifikanterhadapKepuasanKonsumen pada Hisana 
Fried Chicken Makassar. 
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ABSTRACT 

 

MUZDALIFAH, 2019. The effect of taste and price on consumer satisfaction at 

Hisana Fried Chicken in the city of Makassar. In the preparation of this thesis the 

author under the supervisor Dr. Edi Jusriadi, SE., MM as mentor l and Alamsjah, 

SE., MM as mentors II. 

This study aims to analyze the Taste and Price Effect of Consumer Satisfaction 

on Hisana Fried Chicken in Makassar City.The research data was obtained from 

questionnaires, library studies, related to the research objectives. The technical 

analysis uses Multiple Linear Regression with hypothesis testing, namely T test 

and F test. The number of samples is 66 people using the Simple Random 

Sampling Method.The results showed that Taste and Price variables had a 

significant positive effect on Consumer Satisfaction at Hisana Fried Chicken 

Makassar. 
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