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Abd Hakim, 2019. PengaruhKualitasProduk Dan Brand 

TerhadapKeputusanPembelianMobil MerekPajero Sport Pada PT. 

BosowaBerlian 

Motor.SkripsiFakultasEkonomidanBisnisJurusanManajemenUniversitas 

Muhammadiyah Makassar. (DibimbingolehPembimbing 1 MuchrandanPembimbing  

IIFaidhulAdziem). 

 PenelitianinibertujuanuntukmengetahuiseberapaBesarPengaruhKualitasProd

uk Dan Brand TerhadapKeputusanPembelian Mobil MerekPajero Sport Pada PT. 

BosowaBerlian Motor. 

Jenispenelitian yang digunakanadalahdeskriftifkuantitatif. 

Teknikpengumpulandatanyamenggunakankuesioner, dengan 40 sampel. 

Matodeanalisis yang digunakanadalahRegresi Linear Berganda, denganujit 

danujiFdenganalat bantu olah data menggunakan program SPSS For Windows 

Versi 16.0 

HasilpenelitianmenunjukkanbahwaKualitasProduk (X1) 

berpengaruhPositifdansignifikandan Brand (X2) 

berpengaruhpositiftetapisecaraparsialsemuavariabelmempunyaipengaruhdengannila

i 0,00terhadapKeputusanPembelianKualitasProdukberpengaruhdominan, yang 

berartihipotesis yang diajukan di terima. 
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ABSTRACT 

 

Abd Hakim, 2019. The Influence Of Product Quqlity And Brand Onte Decision 

To Purchase Pajero Sport Brand Cars At PT. Bosowa Diamond Motorcyles. 

Thesis Faculty of economics and business department of management 

Muhammadiyahunnivercity Makassar. (guided by mentor 1 Muchran and mentor  II 

FaidzulAdziem). 

This study aims to find out how to much effect the influence of the quality of 

the products and brand in car buying decision sport at PT. Bosowa diamond motor. 

 The type of research used is descrivtive quantitative. Data collection 

techniques using questionnaires, with 40 samples. The analitikal method used is 

multiple linear regression, with analitikal method used is multiple linear regression, 

with T test and F test with data processing tool using SPSS for windows version 16.0 

 The result of the study showed that products quality (X1) had a positive  and 

significant influence and brand (X2) had a positive effect but partially all variabel had 

an influence with a value of 0.000 on buying decision. Quality of product has a 

dominant influence, wich means that the proposed hypothesis is accepted. 
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